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Time marches on; however,
today's
skincare mean the signs of
aging don't need to be so
visible. Your customers come to
your salon to look great and
relax, and you provide this

advancemenis In

service by giving them a
beautiful, golden fan as well as
some relaxation time.

However, customers are looking
for the eternal Fountain of Youth
and are willing to pay for extra
services that will help them
combat the signs of Father Time.
While the Fountain of Youth hasn't
been discovered, scienfific
advances in light technology are
providing solon owners with
solutions to help customers fight

the signs of aging.

wwiw.lookingfit.com

Let There Be Light

Light therapy hos long been used in
Europe cosmetically to treat skin
conditions. and Is rapidly gaining
acceptance in the Unifed States for the
treatment of acne, psoriasis and several
age-related cosmetic concems. In the
salon Industry, light theropy is fost
becoming an important weapon in the
fight against the visible signs of aging.

"Providing light theropy as a salon
service shows that your salon is the place
to go for high-end skin rejuvenation and
anti-aging solutions.” says Rick Vialell,
owner of Ivine, Calif-based The Tanning
Spa."We use our Lumnigre light therapy
machine as a promotional plece to get
positive press about the therapeautic
sefvices customers can now get ina
tanning salon, and secondly, as an
additional revenue stream.”

The benefits of the type of light
therapy include increasad skin firmness
and hydration. iImproved fone and
texture, reduced hyperpigmentation, and
diminished fine lines and wrinkles. The
therapy also s useful for freating acne
and reducing pore-size, two comman
concens for young people.

“The ocne clearing effects of ight
thempy are phenomenal,” says Cindy
IMcKes, owner of Andover, Minn.-based

delicate fackal skin when they can use light
therapy and gain the same benafits?”

Bacouse this type of therapy has bath
anfi-eging and anfi-acne applications,
the target consumer market is diverse and
filed with profit potential.

“Many women are concerned about
fine liness and wrinkles and constitute a
key part of the cosmetic industry’s
billion-dollar market,” says Rick Rooney,
owner of Colorado Springs, Colo.-based
Sun Spot Atlantis. “That's our primary
customer base and where we target our
marketing efforts. Our secondary market
Is younger people who want to achleve
clear skin.”

What Is Light Therapy?

Mot all types of light therapy are
created egual, Photorejuvenation and
photomodulation are two types of light
therapy used intanning salons.
Photorejuvenation uses Infense pulsed
light (IPL) of red and infrared lengths to
Induce skin healing by penetrating to the
dermis to help repair collagen while
erasing a number visible signs of oging.
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fit into a salon’s current operating model.
There is limited employee interaction, and some
machines even integrate into the salon’s fime system.

Photomodulation activates skin cells
with pulses of low-level, non-thermal light
enargy from light-emitting diodes (LEDs). This
procedura has been shown fo reduce
wrinkles, rednass and pore size around the
ayes. LED treatments give skin a “light bath”
that targets speciiic cells that absort a
specific wavelength of light.

Photorejuvenation and
photomodulation works with fhe body's
own natural processes to convert light
enargy photons into cellular energy fo
enargize the skin cells responsible for
collagen and elastin production. The US,
Food and Drug Administration approved
both these therapies for use In cosmetic
applications.

Unlike the types of light therapy
fresatrments more commonly administersd
by dermatologists, these treaimeants are
non-invasive because they are non-laser,
non-thermal and non-ablative; therefors,
they do not require operator licensing or
cartification,

*You don't have to be a doctor to
provide the type of light therapy freatments
we offer becouse the technology Is gentle,”
Rooney says.

Bacaouse photorejuvenation and
photomodulation are non-invoashe,
treatments do not entail post-procedure
“down time” or cauwse pain and discomfort
commonly associated with some of the
more intensa light theraples parformed by
medical doctors,

“Finclly, there is a light therapy freafment
a salon employes can administer that gives
armazing results,” McKee says. "At Body
Image we wse the Lumiéra machine. The
rasults look expensive without being as
expensive as other cosmetic proceduras
with comparable resuls.”

Light therapy treatmants often are used
In conjunction with specially designed
topical skincare products to provide the skin

with nutrients to enhonce effectivensss.
These products can hove additional profit
potential for solons. Sales of complementary
skincore products are yet another woy
salons can diversify thelr revenue streams
and estabdishing a retall relaticnship with
endsting chentele can increase revenue
dramatically. One way to diow attention to
homecare products i to merchondise them
on a counter in clear sight.

“When customers purchase light-
therapy sessions from us, not only do thay
get the ight therapy, we sell them a
homecare skincare kit,” McKee says. "The
niutrients in the products Improve
affectivensss.”

Light therapy services are attractive
because they can fit into a salon's curent
operating model, Thera is limited employes
interaction, and sorme machines even
integrate into the salon’s time system.
Because thera is minimal service involved,
costs are low for consumers when
compared to similar freatments. However,
that does not mean saling light therpy is a
cake walk, Customers are accustomed to
paying tanning session prices. Because this
nEw service ls more expensive, it requires
sophisticated seling fechnicues.

"My staff b educated on the benefits of
our light therapy treatments and they, in
turn, educate customers.” Roonay says.
“The cost-benefit to consumers of using it
a5 opposed to Botox® injections,
microdermabrasion, chemical peeals or
other expensive freatments becomes
obwious when we axplain how the therapy
wiorks, Our services are less than half what
these other services cost. Our goal s to
explain to customers why It's reasonable
to pay $79 for an EFT membership that
Includes light therpy or $500 for a
package of sessions.”

At the Tanning Spa. Vakelll has found the
key to seling ight therapy Is to market

outside of the tanning environment to
reach his farget demoegraphic.

“We've created a Wab site devoted
antiraly to our Lumigre services, and we
designed the advertisements to ook
completely unrelated to tanning.” he say:

He also provides customers with an
Incentive to try light therapy by giving the
first session free. *This type of procedure s
not well-known to the point where
customers are coming In the door asking
for it, and a trial session demonstrates that it
works,” he adds.

McKees also has found thot offering free
treatrents generate sales. “Ninety-nine
percent of the time my customers
purchase a treatment pockage within
three days of thelr initial free freatment,”
he says. “Everybody notices the positive
effects of the treatments of different
speads, but generally my customers see
improvements In tone and texdure within
14 days. Some fine lines diminish offer just
two sessions.”

However, Valelll notes that light therapy
may not e an appropriate revenue streom
for every salon, “Light therapy Is only for
salons that are about as profitable as they
can be with tanning,” he says. “For those
salons that think they've gone os high os
they can go offering basic fanning services.
offering these high-end treatments can
take them to ancther level of profitalilify
Revenue potential is sky high, but it takes o
major effort from the fop down to make i
successful,”

If enthusiosm is indeed catching. then it
rmay be a good ideq for interested salon
owners to become ight therapy’s greatest
fans. After all, showing off rewly radiont skin
may be the best seling technique of all.

“When you are a business woman you
fesl the wrinkles come on early due to
stress, and these treafments make me ook
and feel better.” McKees says. | love light
theropy and use it often.”

According to Valell, his happlest
customers are our Iight therapy customeds.

“Thie most beautiful tan in the world
can’t hold a candle to the joy a woman
expariences who feels that she just took a
decade off her appearance.” A
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lumiere

light therapie”

are you ignoring
92.5% of your
potential customers?

The exploding and profitable "non-invasive’ facial
rejuvenation market niche is ready for what no
innovative salon has ever been able to offer for
anti-aging treatments...until now.

Give her what she (and you) are ready for...
the luxury of light.

give her what she wants:
non-invasive facial rejuvenation

no discomfort, pain, redness
or swelling

dramatic results in 20 minutes

safe and proven science

lumiere light therapie
in a league of its own

The recognized world leader in LED technology
{endorsed by over 2000 leading board-certified
dermatologists and plastic surgeons).

www.lumierelight.com B66.724.8267



